
LIVE FROM LONDON AND SINGAPORE…   Starting shortly…

Making 
Sense
The Power of Texture



Making 
Sense
The Power of Texture



Sensory
Seekers
are coming



- Lay’s Layers

A trend we’re seeing 
with Gen Z is that 
they’re all about 
texture, so we’re really 
leaning into that.
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- GuriBee

Exceptionally crispy & 
flaky – and more joyful!
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- Kraft Heinz

Making memories on 
burger night thanks to 
the way our condiments 
uniquely elevate the 
classic burger. 
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- The Vice

’Rubbery’ is almost 
a swear word in the 
culinary world… 
until Q-Q texture.
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“Texture plays a critical 
role in determining our 
perception of quality.”
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The power 
of affective 
response
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“Slimy is a texture often 
associated with foods 
that have rotted or gone 
off, so it seems plausible 
that we might try to 
avoid them.”
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“We often think of taste as 
the key driver, but texture is 
our first—and often our 
lasting—impression of the 
food we eat, and it is deeply 
entangled within other 
sensory properties.”
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“What strikes me first about 
the steak is the reassuringly 
chewy texture, an effect that 
most meat substitute 
manufacturers have 
struggled to replicate…”
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Fourth 
Wave 

Coffee
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Japanese convenience store 
Lawson has launched
‘A Happy Pancake’ which  
transforms soufflé pancakes 
into a creamy drink with 
flavours of fermented butter 
and Manuka honey, as well as 
the jelly-like grains of 
konnyaku for a fun 
mouthfeel.”
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A series of 
playful 
impacts 
over time.



Happy 
Mochi
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Click here to watch our  
Sensory Specialist, 
Harshita, evaluate Little 
Moons Mochi Ice Cream

https://info.mmr-research.com/hubfs/Making Sense Texture Mochi Video.mp4
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“Sweet rice flour 
that translates 
into deliciously 
squishy textures.”
WGSN ‘One to Watch’.
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“An elevation 
in facial skin 
cleansing.”
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Welcome
Frank Rapacki. Director, 
Innovation & Sensory Design
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“Mega Bites have a 
robust cheddar flavor 
and a crispier, flakier 
texture than original 
Goldfish. The Cheddar 
Jalapeno flavor adds 
just a touch of heat.”
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“Affordable 
treats and small 
amounts of 
pleasure 
continue to be a 
key need state.”

Ramon Laguarta. CEO. 
PepsiCo



“Small & Apparently 
insignificant details 

can have a major 
impact on people’s 

behavior.
A good rule of thumb 

is to assume that 
everything  matters.”
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Stream our boxed set!



https://hubs.la/Q01pVBjZ0


Making 
Impact



Impact 
Makers



November 1st 2022
Live in The Metaverse

https://hubs.la/Q01pVBtN0


The End


